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TPLL «tHAPPY MOAAY -
CAMbBIN KPYTHbIM A
COBPEMEHHbIA
TOPrOBbIN LLEHTP
CAPATOBCKOWM OBAACTU

NAOLLAAbD

GBA 98 000 M’
GLA 80 500 m’

HAPPY MALL
IS ONE OF THE BIGGEST
AND MODERN
SHOPPING CENTER
IN SARATOV

AKOPHbIE APEHAATOPbI

Hoff, Cnoptmacrtep, TWOOL,
M.Buaeo, HamasHa, CuH,
Rich Family, NewYorker

AREA

GBA 98 000 M’
GLA 80 500 m’

NMOCELWLAEMOCTb PA3BAEYEHUA

850 000 4YeA./mec. CemeliHbli napk
PA3BAEYEHUM (HOAMADHAY,

knHoTteatp «Happy Cineman
7 3aA0B, 1000 mecTt

ANCHOR TENANTS

Hoff, Sportmaster, TWOOL,
M.Video, Childland, Sin,
Rich Family, NewYorker

NMAPKOBKA

1700 mect

TRAFFIC FLOW ENTERTAINMENT

850 000 people/month Family park «Chilelandy,
Multiplex cinema
on 1000 places

PARKING
1700 cars



CAPATOB. MNPUBAEKATEABHOCTb PETMOHA

SARATOV. REGION HIGHLIGHTS

NbIA

KpacHeiin Oktabpb

Muxaiinoexa

Mpusonxckuii

CAPATOBCKAf ATAOMEPALLUA
SARATOV AGGLOMERATION HosonywkuHckee

W@ 1,3 MAH. 4eAOBEK
O6LL|.CIﬂ YACAEHHOCTb MOCTOAHHOIO

HaceAeHns CapATOBCKOW ArAOMEPALLUM
(BKAKOHOS DHreAbC).

1,3 MILLION PeoOPLE

total resident population of Saratov
metropolitan area (including Engels).

Cabyposxa

Mpuacpox kbR

35 700 PyBAE#

CpeAHeAyLLEBOM
AOXOA HOCEAEHMS.

35 700 RuBLES
average per capita
income.
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e TPLL «Happy MoAA) HOXOAMTCH
B 30HE HOBOW XXMAOM 3ACTPOMKM
(moc. COAHEYHBIM), 30CEAEHHOM
MOAOAbIMU U AKTUBHbIMM
KUTEAIMMU TOPOAQ.

* ABE OCTOHOBKM OBLLLECTBEHHOIO
TPAHCNOPTA HA TEPPUTOPUMN
TPLL «Happy MoAAn.

* Happy Mallis surrounded by
a residential development
(Solnechniy) district, where
young and active people live.

* There are two bus stops of public
fransport in the territory.

30oHa 10 MUHYTHOM
neLexoAHOM AOCTYMHOCTH.

10 minutes walk access area.
30Ha 20 MUMHYTHOM
NeLIEXOAHOM AOCTYMHOCTM.

20 minutes walk access area.

3oHa 10 MUHYTHOM
TPOHCMNOPTHOM AOCTYMHOCTM.

10 minutes drive access area.

30Ha 20 MUHYTHOM
TPOHCMNOPTHOM AOCTYMHOCTMU.
20 minutes drive access area.

BoAee 500 000 4yeAoBek NpoxuBaeT B 30He oxBaTa TPL, «Happy MoAAy.
More than 500 000 people live in the coverage area of the «tHappy Mal».
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HAPPY O CiINEMA

SO0

NMYA APEHAATOPOB
TENANT MIX

B KOMNAEKCEe CO3AC0HO ONTUMOALHOE COOTHOLLUEHHUE
SKOPHbIX U TAA€PENHbIX ONEepPATOPOB

* B TPLL «<Happy MOAA» NPEeACTABAEHbBI SKOPHbIE ONEPATOPSI -
CEMEMHbIM MAPK PA3BAEHEHUM (HAMADHA,
Aetckuin Mump, Rich Family, TWOOL, CuH, NewYorker 1 apyrue,
4TO AEAQET €0 NPUBAEKATEABHBIM AAS XXUTEAEM BCETO FOPOAQ.

* 30HO OBLLLECTBEHHOTO MUTAHMS NMPEACTABAEHC
doyA KOPTOM, O TAKXKE OTAEAbHBIMM KAADE M PECTOPAHAMM.

* [MPOAOAXKOETCH PEAAM3ALMG CTPATEMMM DOPMMUPOBAHMA £ R‘ 1B B s AN
YHUBEPCAABHOIO, MHOTOQOYHKLMOHAABHOTO p I~ Sl L
TOProBO-PA3BAEKATEABHOIO KOMMAEKCA. !IIE!I]II"IEE i iﬁuii‘mﬁ" [

UL | | TP e —" :.-.ish:a-ii_ﬁ

Effective ratio of anchor tenants and retail gallery

e There are anchor operators in Happy Mall such as Family
entertainment park «Chilandy, Detskiy Mir, Rich Family, TWOOL,
Sin, NewYorker and others, making it attract people from all city.

e The catering area is represented by the food court,
as well as individual cafes and restaurants.

e Our strategy is fo develop a unique multifunctional shopping
and entfertainment center.




NMAAHUPOBKA. NMEPBASl OMEPEADb
LAY-OUT. HAPPY MALL PHASE 1
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Oaexaa
Clothes

O0bysBb
Shoes

[MPOAYKTbI
Products

AN AOMA U PEMOHTA
For home and repair

Kadbe v pecTtopaHsbl
Cafes and restaurants

AeTam
Children

FOBEAMPHDBIM CAAOH
Jewelry salon

AKceccyapsl
Accessories

TOBAPLI AAY CMOPTA
Sports goods

TexHWKA 1 DAEKTPOHMKA
Appliances & Electronics

YCAyrn
Amenities

Kpacota m 3a0p08be
Beauty and health

AAS XKMBOTHbIX
For animals

XoB606u 1 TBOPYECTBO
Hobbies and creativity

Tyanert

Toilet
PyA-KOPT
Food-court

bankomar
ATM



PEKAAMHAS MOAAEPXKA
ADVERTISING SUPPORT

AyTAoOp MeponpusaTus

* Hapy>XHOS PEKAAMA.

* PEKAQMO HO TPAHCMOPTE.
¢ Digital marketing.

In Mall meponpusiTus

* EXXEHEAEABHbIN AETCKMIN KAYO.

* AeTCKkMe MACTEP-KAACCHI.

o OByyatoLLME MPOrPAMMbI AAT AETEWN.

e TeaTPAAM3OBAHHbIE MPOrPAMMBI, KOHLLEPTbI.

ATmocdepa TPL,

* Ce30HHOE OOOPMAEHME.

* OPOPMAEHME K TEMATUHECKMM MPOAZAHMKAM:
dOOTO30HbI, IPMAPKM, BBICTABKM.

Outdoor activities

e Outdoor advertising.

e Advertising on transport.
* Digital marketing.

Indore events

* Weekly children's club.

* Master classes for children.

e Educational programs for children.
* Theatrical programs, concerts.

The atmosphere in Happy Mall

* Seasonal decoration.

e Decoration to the thematic holidays:
photo zone, fairs, exhibitions.
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* PEKOHCTPYKLMI MHTEPLEPOB.
* PacwumpeHrue fashion raarepen.
* [lToAHOEe OBHOBAEHME 30HbI food court

PA3BUTUE
DEVELOPMENT

* Interior renovation.
* Expansion of the fashion gallery.
* Full update of the food court zone
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