TOPTOBO-PA3BAEKATEABHbLIN LIEHTP
«(HAPPY MOAAY
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HAPPY MOJUJI

TOPTOBO-PA3BAEKATEABHbIM KOMMNAEKC
r. Caparos



TPLL «tHAPPY MOAAY -
CAMbIN KPYTHbIM A
COBPEMEHHbIA
TOPrOBbIN LLEHTP
CAPATOBCKOWM OBAACTU

NAOLLAAbD

GBA 98 000 M’
GLA 80 500 m*

HAPPY MALL
IS ONE OF THE BIGGEST
AND MODERN
SHOPPING CENTER
IN SARATOV

AKOPHbIE APEHAATOPbI

Castorama, H&M, CnoptmacTep,
SAbAOPAAO, HaMASHA, Sinsay,
Rich Family, NewYorker

AREA

GBA 98 000 m’
GLA 80 500 m’

T eyt o

HAPPY Mosn-

PA3BAEYEHUA

CemenHbIM Napk
PA3BAEHEHMM (HAMADHAY,
kmuHoteatp «Happy Cineman
7 30A08B, 1000 mecTt

NOCELLAEMOCTb
850 000 yeA./mec.

ANCHOR TENANTS

Castorama, H&M, Sportmaster,
Eldorado, Childland, Sinsay
Rich Family, NewYorker

MAPKOBKA

1700 mect

ENTERTAINMENT

Family park «Chilelandy,
Multiplex cinema
on 1000 places

TRAFFIC FLOW
850 000 people/month

PARKING
1700 cars



CAPATOB. NMPUBAEKATEABHOCTb PETMOHA
SARATOV. REGION HIGHLIGHTS
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31 000 PyBAE#

CPEAHEAYLLIEBOM
AOXOA HOCEAEHMS.

W@ 1,2 MAH. 4eAOBEK

OBLLLA YUCAEHHOCTb MOCTOAHHOIO
HaceAeHuns CapaTOBCKOM ArAOMEPALLMM
(BKAKOHOS DHreAbC).

1,2 MILLION PEOPLE

total resident population of Saratov
metropolitan area (including Engels).

O

31 000 RuBLES

average per capita
income.
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* TPLL «<Happy MOAA» HOXOAMTCA
B 30HE HOBOW XXMAOM 3ACTPOMKM
(moc. COAHEYHBIM), 30CEAEHHOM
MOAOAbIMU U AKTUBHBIMM
KUTEAIMMU TOPOAQ.

* ABE OCTOHOBKM OBLLLECTBEHHOIO
TPAHCMNOPTA HA TEPPUTOPUM
TPLL «Happy MoAAn.

* Happy Mallis surrounded by
a residential development
(Solnechniy) district, where
young and active people live.

* There are two bus stops of public
fransport in the territory.

@ 3oHa 10 MMHYTHOM

neLeXOAHOM AOCTYMHOCTH.
10 minutes walk access area.
30HO 20 MUHYTHOM
NeLIeEXOAHOM AOCTYMHOCTM.

20 minutes walk access area.

3oHa 10 MUHYTHOM
TPOHCNOPTHOM AOCTYMHOCTMU.
10 minutes drive access area.

30oHa 20 MUHYTHOM
TPOHCMNOPTHOM AOCTYMHOCTM.
20 minutes drive access area.

BoAee 500 000 4yeAoBek NpoxuBaeT B 30He oxBaTa TPL, «Happy MoAAy.

VW More than 500 000 people live in the coverage area of the «tHappy Mall».



NMYA APEHAATOPOB
TENANT MIX

B KOMNAEKCEe CO3AC0HO ONTUMOALHOE COOTHOLLUEHHUE
SKOPHbIX U TAA€PENHbIX ONEepPATOPOB

* B TPLL «<Happy MOAA» NPEeACTABAEHbBI SKOPHbIE ONEPATOPSI -
Castorama, H&M, cemelHbli NApK PA3BAEYEHUM (HAMADHAY,
Aetckmin Mump, Rich Family, Sinsay, NewYorker 1 apyrue,
4TO AEACQET €r0 MNMPMUBAEKATEABHBIM AAS XXUTEAEM BCETO TOPOAQ.

* 30HO OBLLIECTBEHHOTO MUTAHMS NPEACTABAEHC
doyA KOPTOM, O TAKXKE OTAEAbHBIMM KAADE M PECTOPAHAAMM.

* [IPOAOAXKAETCS PEAAM3ALMS CTRATETUM DOPMUPOBAHMS
YHUBEPCAABHOMO, MHOTOJOYHKLIMOHOABHOTO
TOPrOBO-PA3BAEKATEABHOIO KOMIMAEKCA.

Effective ratio of anchor tenants and retail gallery

e There are anchor operators in Happy Mall such as Castorama,
H&M, Family entertainment park «Chilandy, Detskiy Mir, Rich Family,
Sinsay, NewYorker and others, making it afttract people from all city.

* The catering area is represented by the food court,
as well as individual cafes and restaurants.

* Our strategy is fo develop a unique multifunctional shopping
and entertainment center.
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NMAAHUPOBKA. NEPBASl OMEPEAD
LAY-OUT. HAPPY MALL PHASE 1

Oaexaa
Clothes
@ O0yBb
Oodiji O'stin Shoes
CnopTmacTep - MpoAYKTHI
3g | 3 Products
03
9 3 AAS AOMAO M PEMOHTA

For home and repair

Kadbe v pecTtopaHsbl

0@

Denim R'Rc:lf Cafes and restaurants
. Jeans nger
Kari Albertini : AeTiam
stillok Finn Flare Gloria Children
q Jeans -
g . BuLsiu::ss Devur KOBEAMPHbBIN CAAOH
Zolla g 5 Jewelry salon
o |5 (-] Robinzon
o »w|lo| 2
= 5| ¢ oo AKceccyapbl
] Accessories
soomo | 32| i ' ToBapPbI AAS CIOPTA
|_ J i e sy Sports goods

()

<& Bxoa

IM A |3onoToi| rabbac Mac6ep
i lcobaaa flGAOHBKA

AanoTok Baden

N'aTyans

Elis TEXHUKA M DAEKTPOHUKA

Appliances & Electronics

Puraa
Lauf

YCAyrn

BXOA Rio NAaxeTa Zoo Amenities

S0

Pelican Kpacorta n 3p0p0Bbe

Marko Beauty and health
89 AeTckuit

5 Lmle AAS XKMBOTHbIX
il For animals
Acoola XoB6M 1 TBOPHECTBO
Hobbies and creativity
Bxoa =

<& Bxoa

Tyanet
Toilet

Pya-KOPT
Food-court

bankomar
ATM



ﬂ Oaexaa TEXHUKA M DAEKTPOHMKA
Clothes Appliances & Electronics
@@ O6yBb YCAyum
Shoes Amenities

[MPOoAYKTHI . Kpacota 1 3A0p0Bbe
@ Products Beauty and health
MAaHupoBKa 1 3Taxa AAS AOMT 1 PEMOHTA Pa3sBAEYEHMS
Lay-:ut of 1'st floor For home and repair Entertainments
Kadbe v pecTtopaHsbl Tyanaet
Cafes and restaurants Toilet
§9 AeTam Pya-KOPT
Children Food-court
@ FOBEAMPHbBIM CAAOH AecTHMLQ
Jewelry salon Stairs
AKCeccyapbl @ Sckanatop
Accessories Escalator
T Ancpt
OBAPbI AA CMOPTA

Sports goods Lift

NAaHMpoOBKa 2 3TAXA
Lay-out of 1'nd floor
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PEKAAMHAS MOAAEPXKA
ADVERTISING SUPPORT

AyTAOp MeponpusaTus

* Hapy>XHOS pPEKAAMA.

* PEKAOMO HO TPAHCMOPTE.
* Digital marketing.

In Mall meponpusaTus

* EXXEHEAEABHbIN AETCKMIN KAYO.

* AeTCKkmMe MACTEP-KAACCHI.

* OByyatoLLME MPOrPAMMBI AAT AETEWN.

* TeaTPAAM3OBAHHbIE MPOMPAMMbI, KOHLEPTHI.

ATmocdepa TPL,

* Ce30HHOE OPOPMAEHME.

* OPOPMAEHME K TEMATUHECKMM MPAZAHMKAM:
dOOTO30HbI, IPMAPKM, BBICTABKM.

Outdoor activities

e Outdoor advertising.

e Advertising on transport.
* Digital marketing.

Indore events

* Weekly children's club.

* Master classes for children.

e Educational programs for children.
e Theatrical programs, concerts.

The atmosphere in Happy Mall

* Seasonal decoration.

e Decoration to the thematic holidays:
photo zone, fairs, exhibitions.
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* PEKOHCTPYKLMS MHTEPLEPOB. « Interior renovation.

* Paciumpetve fashion rarepem. « Expansion of the fashion gallery.
* [ToAHOE OBHOBAEHME 30HbI food court « Full update of the food court zone
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